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CARAVANING is Germany’s leading camping magazine. Each issue features tests, new products and 
market surveys of towing vehicles and caravans, as well as camping and leisure accessories. 
CARAVANING also focuses on authentic travel and camping reports, where the needs of the user are 
always to the fore. Clearly structured navigation system guides readers through the magazine, which is 
divided into six main areas. There is a special emphasis on additional levels of content which provide 
supplementary information. CARAVANING also contains a cut-out-and-keep section dedicated to the best 
camping sites in Europe. 

Although CARAVANING primarily addresses active caravaners and touring campers, it is also a very 
useful resource for motor-home owners, in particular for its camping and travel articles. In an age of mass 

Europe’s renowned camping magazine

useful resource for motor-home owners, in particular for its camping and travel articles. In an age of mass 
tourism and package holidays, CARAVANING encourages holidays close to nature that can be 
individually tailored to one’s preferences – a trend enjoying increasing popularity among young families in 
particular.

CARAVANING readers are keen campers who enjoy spending their holidays at campsites. Since they 
generally own their own caravan, they need reliable and powerful towing vehicles, not to mention the 
latest camping and leisure accessories. CARAVANING is read both by young families and couples 
travelling alone.
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Identity
“Who are we?”

The generalist

USP
“Why us?”

CARAVANING is the market leader for all active travelling caravaners 
and campers who are looking for reliable and authoritative information.

CARAVANING – the concept:

CARAVANING is made by independent journalists who are 
devoted to the subject of caravanning and live it out themselves. 

Benefit
“To whom do we 
offer what?”

CARAVANING conveys all the information currently relevant to the 
target group – presented in an understandable and visually attractive 
form.

Image
“How are we 
perceived?”

CARAVANING professes itself to be a consumer-oriented market and 
opinion leader on the subject of camping and is active on behalf of its 
readers. 
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CARAVANING readers in profile (1):

Total
population 

(64.85m) (0.37 million)*

Index 100 = 
Total population

All statements/

Caravan-owners:
A high-income target group
Men 49% 72%
Women 51% 28%

Average age (years) 47,9 51,1

Net household income

148

55

characteristics with 
index values to the 
right of the axis are 
present to a greater 
degree among the 
readers of 
CARAVANING than on 
average in the general 
population. 

*Basis:
Readers of 
CARAVANING 
(6frequencies) = 
370,000 readers.

Source: AWA 2009 

Net household income
at least € 3,500 per month 20% 29%

Technology-minded
TAPs (Technically Advanced Persons) 12% 20%
I always try to keep up-to-date
with the latest technical developments 23% 35%

Active and with diverse interest
Very active 30% 52%
Very broad/broad spectrum of interests 32% 56%

147

167

154

176

175
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CARAVANING readers in profile (2):

Total
population 

(64.85m) (0.37 million)*

Index 100 = 
Total population

All statements/

Strong personalities
Corporate management 9% 21%
Opinion leaders 26% 45%

Particularly interested in …

223

172

characteristics with 
index values to the 
right of the axis are 
present to a greater 
degree among the 
readers of 
CARAVANING than on 
average in the general 
population. 

*Basis:
Readers of 
CARAVANING 
(6frequencies) = 
370,000 readers.

Source: AWA 2009

Particularly interested in …
Holidays and travel 38% 74%
Cycling 8% 13%
Home improvements, DIY 20% 43%
Photography 12% 23%
Computer, Computer use 28% 31%
Internet, Online-services 22% 23%

Attitudes to / interest in
subject of cars / mobility
Really enjoy driving 38% 56%
Particular interest in cars, car tests 17% 35%
Advice-givers/experts 11% 32%

197
153

214
193

113
105

149

208

303
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caravaning.de, the internet site of this leading European camping magazine, is based to a large extent 
on the contents of the print magazine, but numerous additional items takes it far beyond what it is 
possible to portray in print. Not least, the CARAVANING editors use the online presence to post hot-off-
the-press, highly explosive or important news long before it can appear in the parent magazine. Thus 
caravaning.de complements and reinforces the magazine’s market opinion leadership, also attracting 
other groups of readers who are not (yet) among the regular readers.

The main sections include the areas “Test & Panorama”, “Camping & Travel”, “Service & Accessories” 
and “Exhibitions & Calendar”. Here the user can choose between a wealth of tests, driving reports, 
general articles and news topics, with a clear structure that makes things quick to find. A particularly general articles and news topics, with a clear structure that makes things quick to find. A particularly 
generous amount of space on caravaning.de is devoted to satisfying the huge demand for information 
on campsites, and the straightforward navigation makes it easy to locate a suitable camping site fast. 

There is also great demand for the second-hand section on caravaning.de, which presents current offers 
with both text and photos. Rounding off the broad spectrum of the online content are a number of other 
sections that include media data, a subscription shop and a bookshop. 
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Canada:
Richard Brown
Victor Brown Associates Corp.
15 Zorra Street
Toronto, Ontario M8Z 4Z6
Phone (+1-416) 259 96 31
Fax (+1-416) 259 96 34
Email: 
r.brown@vicbrownmedia.com

India: :
Marzban Patel
Mediascope Publicitas (I) Pvt. Ltd.

Australia, New Zealand:
Moira Penman
The Media Company

Representatives

Asia (excl. Japan and Korea):
Godfrey Wu, MHI Limited
1305 C.C. Wu Building
302 - 308 Hennessy Road
Wanchai, Hong Kong SAR
China
Phone (+852) 25 91 10 77
Fax (+852) 25 72 51 58
Email: gwu@mhi.com.hk

Denmark, Norway:
Mark Hjortkilde
Adbizz Denmark ApS

Headquater
Hungary:
David KalmanKeresztes
CEE Media Representation
Bródy Sándor u. 27. I em. 5.
H-1088 Budapest
Mobile (+36) 30 954 4016
Phone (+36-1) 483 26 02
Fax (+36-1) 483 26 01
Email: 
judy@keystone.hu

Motor Presse Stuttgart
GmbH & Co. KG
Leuschnerstraße 1
70174 Stuttgart
Phone (+49) 711 1 82-0
www.motorpresse.de
www.mps-anzeigen.de

Advertising Manager
Peter Steinbach
Phone (+49) 711 1 82 - 1996
Fax (+49) 711 1 82 - 2082

Contacts:

Mediascope Publicitas (I) Pvt. Ltd.
51, Doli Chambers
Arthur Bunder Road, Colaba
Mumbai - 400 005
Phone (+91-22) 22 04 88 90
Fax (+91-22) 22 87 57 18
E-Mail: 
marzban@media-scope.com

The Media Company
Suite 5, 134 Military Rd
Neutral Bay, Sydney
NSW 2089, Australia
Phone (+61-2) 90 04 78 79
Fax (+61-2) 90 04 38 64
Email: 
mpenman@themediaco.com.au

Belgium, Luxembourg,
Netherlands:
Kathy Rosseel
G+J Intern.Media Sales bvba
Coupre rechts 64/1
9000 Gent
Phone (+32-9) 2350210
Fax (+32-9) 2350211
Email: guj.benelux@guj.de

Adbizz Denmark ApS
Malmbergsvej 3
2850 Naerum, Denmark
Phone (+45) 45 46 91 00
Fax (+45) 45 46 91 01
Email:
markhjortkilde@adbizz.dk

Greece, Cyprus: :
Sophie Papapolyzou
Publicitas Hellas S. A.
4, Kastorias  Street.
15344 Gerakas
Athens, Greece
Phone (+30-211) 106 03 00
Fax (+30-210) 661 84 77
Email: info@publicitas.gr

Italy:
Rosy Pommerschein
Via Reno 2/c
00198 Rome
Phone (+39-06) 855 41 26
Fax (+39-06) 884 08 19
Email: pommerschein@tin.it

Fax (+49) 711 1 82 - 2082
psteinbach@motorpresse.de

Order Processing
Andrea Fioretta
Phone (+49) 711 1 82 - 1254
Fax (+49) 711 1 82 - 1027 
afioretta@motorpresse.de
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Representatives

Portugal:
Paulo Andrade
Ilimitada Publicidade Internacional

South America: :
Jorge Pflucker
Netcorp Media
Av. Libertadores #325, San Isidro  
Lima 27
Peru
Phone (+511) 222 80 38
Fax (+511) 222 88 30
Email: jpflucker@netcorpmedia.com

Japan:
Hiroshi Iwai
Mediahouse Inc.
2-3-6, Kudankita
Chiyoda-ku
Tokyo, 102-0073
Phone (+81-3) 32 22 78 11
Fax (+81-3) 32 34 11 40
Email: mediahouse@mediahs.com

South Korea: :
J. G. SEO
DooBee Inc.

Sweden, Finland:
Sten Johannisson-Thörne
Adbizz Sweden
Fatburs Brunnsgata 29
118 28 Stockholm
Sweden
Phone (+46-8) 714 06 00
Fax (+46-8) 641 07 75
Email: stenjohannisson@adbizz.dk

Switzerland:
Hans H. Otto
Gruner + Jahr (Schweiz) AG

United Kingdom, Ireland:
Sibel Üner
Gruner + Jahr Limited
Silver House, 31 Beak Street
London W1F 9SX
United Kingdom
Phone (+44-20) 7437 4377
Fax (+44-20) 7437 4378
Email: hardy.david@guj.de

U.S.A. East Coast:
Dustin Guzowski
Huson International Media

Contacts:

Ilimitada Publicidade Internacional
Av. Eng. Duarte Pacheco, Amoreiras
Torre 2, Piso 5, Sala 1
1070-102 Lisboa
Phone (+351-213) 85 35 45
Fax (+351-213) 88 32 83
Email: pandrade@ilimitadapub.com

South Africa:
Gisela Albrecht
Intern. Media Representatives Ltd.
3rd Floor Mutual Place
3 Mutual Road, corner Rivonia Blvd.
Rivonia 2128
Phone (+27-11) 234 98 75
Fax (+27-11) 234 98 77
Email: gisela@imrsa.co.za

Spain:
Silvia Dudda
GPS – Gruner + Jahr Group
C/Ancora 40
28045 Madrid
Phone (+34-91) 3470100
Fax (+34-91) 3470255
Email: sdudda@gps.grupogyj.es

DooBee Inc.
8th Floor, DooBee Bldg., 
11-3, Jeong-dong,
Jung-gu, Seoul 100-120
Phone (+82-2) 37 02 17 42
Fax (+82-2) 37 02 17 77
Email: dbi@doobee.com

Gruner + Jahr (Schweiz) AG
Zeltweg 15
8032 Zürich
Phone (+41-44) 2697070
Fax (+41-44) 2697071
Email: guj.schweiz@guj.de

Turkey:
Dr. Reha Bilge
Media Ltd.
Ali Sami Yen Sk. No. 2 Kat 3
34394 Gayrettepe/Istanbul
Phone (+90-212) 275 84 33
Fax (+90-212) 275 92 28
Email: medialtd@medialtd.com.tr

Huson International Media
350 Fifth Avenue, Suite 4614
New York, N.Y. 10118
Phone (+1-212) 268-33 44
Fax (+1-212) 268-33 55
Email: dustin@husonusa.com

U.S.A. West Coast:
Ralph Lockwood
Huson International Media
1999 South Bascom Avenue
Suite 1000
Campbell, CA 95008
Phone (+1-408) 879 66 66
Fax (+1-408) 879 66 69
Email: matt@husonusa.com


