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DESCRIPTION

» Founded in: 1983
Published: monthly
Cover price: Euro 3.70
Paid circulation:

IVW av. I-11/2011: 73,649

A\

PUBLISHER
Motor Presse Stuttgart GmbH & Co. KG

PZN: 510546

PROMOBIL
Europe‘s largest motor home magazine

promobil is Germany’s oldest and Europe’s biggest mo-
tor-home magazine. Since 1983 the undisputed market
leader has been uncompromisingly tailored to the needs
and interests of motor-home enthusiasts. The magazine
focuses on vehicle and accessory tests as well as the
latest additions to all parts of the RV sector — from leisu-
re-mobiles to luxury liners. Authentic travel reports and
extremely useful practical tips are just as much a part of
the promobil repertoire as reader-focused service topics,
news from the RV-site scene and a very popular, in-depth
collectable reference section.

Robil

promobil tests are respected for their sound expertise
and high credibility, for the promobil editors are ack-
nowledged and accredited experts. The new product
presentations always represent the latest developments
and are often covered exclusively. The specific mix and
variety of topics make the magazine both an essential
buyer’s guide and an opinion leader that shapes the
market.

Target group

promobil readers like to travel flexibly and independent-
ly. They are particularly active motor home users and the
motor home is an integral part of their life. They also take
on the role of opinion leaders and are important sources
of information for others. They enjoy travelling and do so
frequently. In their travels they also often actively partici-
pate in sports. Their well over average income allows
them to be generous consumers.




DESCRIPTION

CARAVANING is Europe’s renowned camping magazine
that tells caravaners and campers all they need to know.
Each issue comprises two main focuses, the first being
tests that are always up-to-date and often exclusive,
plus product presentations and market overviews of towing
vehicles and caravans as well as camping and leisure

PUBLISHER
Motor Presse Stuttgart GmbH & Co. KG

PZN: 527859

CARAVANING
The big European camping magazine

CARAVANING

CARAVANING addresses active caravaners and touring
campers. In an age of mass tourism and package holidays,
CARAVANING encourages the individual, close-to-nature
kind of holiday — a trend enjoying increasing popularity
among young families in particular but also among couples
travelling alone.

accessories. The other is reflected in the generous space
devoted to the subject of camping, where all travel and
leisure articles are specifically tailored to the interests of
campers and the user is always the primary focus. An
extensive news section, expert tips, plus the cut-out-
and-keep campsite archive, round off the magazine mix.

Target group

CARAVANING readers enjoy camping and vacation fre-
quently at camping sites. Since as a rule they own their
own caravan, they require a reliable and powerful towing
vehicle, as well as the latest camping and recreational
equipment. They show a high level of interest in specific
product information along these lines. CARAVANING is
read by both young families and couples travelling alone.

¥ Founded in: 1959
Published: monthly
Cover price: Euro 3.20
Paid circulation:

A\

IVW av. I-11/2011: 30,736

THE MOTOR PRESSE STUTTGART

Motor Presse Stuttgart is the leading publishing group for spe-
cial interest magazines in Germany with a strong international
presence and interests in 14 countries.

Mobility, leisure and lifestyle are the main topic areas covered by
over 140 magazines of the Group. All magazines are quality
titles with high-income and consumer-intensive readers — made

by professionals for experts, enthusiasts and the lay public. Their
functions lies as much in influencing purchasing decisions as in
forming opinions about markets, brands and products. They sti-
mulate, give orientation when buying, initiate market develop-
ments, form opinions, fascinate and entertain.

MOTOR PRESSE STUTTGART GMBH & CO. KG
P.0. Box: Bank account:

70162 Stuttgart Baden-Wiirttembergische
LeuschnerstraBe 1 Bank AG, Stuttgart
70174 Stuttgart a/cno. 78 71512 122
Germany Routing code 600 501 01

Swift: SOLA DE ST

IBAN DE92 6005 0101 7871 5121 22

Due to cogent tax regulations, please indicate
your VAT Registration no. and your tax identifi-
cation no. when ordering.




ADVERTISING SIZES AND RATES [ CARAVANING

PAGE FRACTIONS SIZES* PROMOBIL CARAVANING CLASSIFIED ADS IN MARKT SECTION

1/1 page 4c 8,455 4c 5,280 [ rwre
TA:185x 248 mm ’;”Ob’
TS:215x280mm SC 6,930 SC 4,335 Commercial ads
Price per mm, column width 43 mm.
b/w 5,300 b/w 3,325 b/w (minimum size 15 mm) € 5.25
Spot colour (minimum size 20 mm) € 6.90
4¢ (minimum size 20 mm) € 8.30
- 1/2 page 4c 4,320 4 2,700 Lineage ads € 410
(@) TA: 90x248 mm (no discounts, no voucher copies)
TS:109x 280 mm SC 3,540 SC 2,215 Private small ads € 1.90
a 3 (b) TA:185x 122 mm (no discounts, no voucher copies, no agency commission)
TS:215x140mm b/w 2,710 b/w 1,700
CARAVANING
1/4 page 4c 2,100 4c 1,320 Commercial ads
classified section only! Price per mm, column width 43 mm.
(@) TA: 43x248mm SC 1,720 SC 1,060 b/w (minimum size 15 mm) € 3.25
TS: 55x280mm Spot colour (minimum size 20 mm) € 4.25
(b) TS: 90x122mm b/w 1,310 b/w 815 4¢ (minimum size 20 mm) € 5.25
(c) TS:185x 60mm Lineage ads € 1.65
(no discounts, no voucher copies)
Private small ads € 1.20
2/1 pages 4c 16,170 4c 10,100 (no discounts, no voucher copies, no agency commission)
TA:392 x 248 mm
TS:430x280mm SC 13,860 SC 8,670 Box number ad rate € 10.00
For tourist and campground ads please ask for special
b/w 10,600 b/w 6,650 rate card.
11/2 pages 4c 12,775 4c 7,980
(@) TA:297 x248 mm
TS:316x280 mm SC 10,470 SC 6,550

(b) TA:392x185mm
7S:430x 203 mm b/w 8,010 b/w 5,025




width x height
TA: Type Area/
TS: Trim Size

“Spot colour* means that next to black and white your ad may consist of maximum two of the three basic colours

1 1/4 pages
TA:250 x 248 mm
TS:270x280 mm

2 x 1/2 page
TA:392x 122 mm
TS:430x 140 mm

All prices in € plus VAT.

*For bleed advertisements please add additional 5 mm on all sides for trimming.

(cyan, magenta or yellow). Other formats on request.

4c

SC

b/w

4c

SC

b/w

10,580
8,680

6,630

8,680
7,100

5,440

4c

SC

b/w

4c

SC

b/w

6,600
5,420

4,155

5,410
4,440

3,410

For ads placed within 12 months in the magazines of
the active combination:

Discounts by number of ads
(applies to space ads or millimetre ads only)

3+ A0S i 3%
6+ ads ... ...5%
9+ ads ... .10 %
12+ ads . 15%
24+ A0S vviviiieiie 20 %

Discounts by pages
for display ads only!

3+ pages
6+ pages
9+ pages
12+ pages ...
18+ pages ...
24+ pages ...
48+ pages ...
72+ pages ...
96+ pages

promobil and CARAVANING contribute to a joint volume
discount during a 12-month period. The billing is based
on the respective advertisement rates.

Terms of Payment

Payment due within 30 days of invoice date. A discount
of 2% will be granted for prepayment of the full
amount before the on-sale date, provided that no pre-
vious invoices are outstanding. If payment is not recei-
ved by the above date interest, a rate of 5% above the
current standard interest rate of the German Bundes-
bank will be charged in addition to debt collection fees.




PUBLISHING AND CLOSING DATES

PUBLISHING DATE

01/2012
02/2012
03/2012
04/2012
05/2012
06/2012
07/2012
08/2012
09/2012
10/2012
11/2012
12/2012

01/2013

7 Dec. 2011
11 Jan. 2012
8 Feb. 2012
14 Mar. 2012
11 Apr. 2012

9 May 2012
13 Jun. 2012
11 Jul. 2012
15 Aug. 2012
12 Sep. 2012
10 Oct. 2012
14 Nov. 2012

12 Dec. 2012

CALENDAR-
WEEK

24

28

33

37

4

46

50

CLOSING DATE AND
LAST CANCELLATION DATE
FOR SPACE ADS

9 Nov. 2011
12 Dec. 2011
11 Jan. 2012
15 Feb. 2012
12 Mar. 2012

10 Apr. 2012
11 May 2012
13 Jun. 2012
18 Jul. 2012
15 Aug. 2012
11 Sep. 2012
16 Oct. 2012

14 Nov. 2012

Robil

COPY DATE FOR SPACE ADS,
CLOSING DATE AND LAST CANCELLATION DATE
FOR CLASSIFIED ADS

11 Nov. 2011
14 Dec. 2011
13 Jan. 2012
17 Feb. 2012
14 Mar. 2012
11 Apr. 2012
15 May 2012
15 Jun. 2012
20 Jul. 2012
17 Aug. 2012
13 Sep. 2012
18 Oct. 2012

16 Nov. 2012

Issue CMT Stuttgart

Preview edition Caravan Salon Disseldorf
Main edition Caravan Salon Disseldorf

Final edition Caravan Salon Diisseldorf




PUBLISHING AND CLOSING DATES CARAVANING

PUBLISHING DATE CALENDAR- CLOSING DATE AND COPY DATE FOR SPACE ADS,
WEEK  LAST CANCELLATION DATE CLOSING DATE AND LAST CANCELLATION DATE

FOR SPACE ADS FOR CLASSIFIED ADS
01/2012 13 Dec. 2011 50 15 Nov. 2011 17 Nov. 2011
02/2012 12 Jan. 2012 02 13 Dec. 2011 15 Dec. 2011 Issue CMT Stuttgart
03/2012 14 Feb. 2012 07 17 Jan. 2012 19 Jan. 2012
04/2012 20 Mar. 2012 12 21 Feb. 2012 23 Feb. 2012
05/2012 17 Apr. 2012 16 16 Mar. 2012 20 Mar. 2012
06/2012 15 May 2012 20 16 Apr. 2012 18 Apr. 2012
07/2012 19 Jun. 2012 25 18 May 2012 22 May 2012
08/2012 17 Jul. 2012 29 19 Jun. 2012 21 Jun. 2012 Preview edition Caravan Salon Diisseldorf
09/2012 21 Aug. 2012 34 24 Jul. 2012 26 Jul. 2012 Main edition Caravan Salon Disseldorf
10/2012 18 Sep. 2012 38 21 Aug. 2012 23 Aug. 2012 Final edition Caravan Salon Diisseldorf
11/2012 16 Oct. 2012 42 17 Sep. 2012 19 Sep. 2012
12/2012 20 Nov. 2012 47 22 Oct. 2012 24 Oct. 2012

01/2013 18 Dec. 2012 51 20 Nov. 2012 22 Nov. 2012




AD SPECIALS - TECHNICAL SPECIFICATIONS

More details and current updates on “Ad Specials” can
be found under www.mps-anzeigen.de.

Gatefold inside front cover
Extra technical costs
promobil € 4,600
CARAVANING € 2,400
Minimum order:

3 pages 4c
[LOOSE INSERTS |
Printed material not bound into the magazine.
PAPER NON- SUBSCRIBERS
WEIGHT SUBSCRIBERS
upto10g 80.50 93.00
up to 20g 80.50 104.00
upto 25¢g 80.50 115.50
up to 30g 87.50 122.50
upto35¢g 95.00 140.00

Prices per 1000 copies or part thereof.
Other sizes and weights on request.

What you can book:

Entire circulation or parts thereof (Nielsen regions).
Subscriber circulation may be excluded. Further details
on request. Minimum booking: 20,000 copies.

Details on request.

Insert sizes:

minimum size: 105x 148 mm (DIN A6)

maximum size: 190x260 mm

Minimum paper weight:

2 -page inserts: 100 g/sqm
4-page inserts: 70 g/sqm
larger inserts: 60 g/sqm

TIPPED INSERTS

Tipped inserts are glued to a master advertisement in
such a way as to allow the reader to detach and use
them easily. The following tip-ins are possible:

STUCK-ON POSTCARDS

(+ other rectangular, unfolded printed matter)
Non-subscribers from 37,50
Subscribers from 44,50

Prices per 1000 copies or part thereof.

Other sizes and weights on request.

BOOKLET
PAPER NON- SUBSCRIBERS
WEIGHT SUBSCRIBERS
up to 20g 57.00 79.00
up to 30¢g 62.00 96.00
up to 40g 67.50 112.00
up to 50 g 72.50 127.00

Prices per 1000 copies or part thereof.
Other sizes and weights on request.

CDs/DVDs/OBJECTS

up to 20g, up to 2.4 mm height

Non-subscribers 70,50

Subscribers 93,00

Prices per 1000 copies or part thereof. Other weights on request.
What you can book:

Background advertising: 1/1 page, b/w or color in the
total circulation, for price see rate card. For glued-in
inserts parts of the circulation (i.e. postal circulation
for product samples, international circulation) can be
excluded. Size of tipped insert: min. 75x75 mm, max.
175x210 mm. Product samples must fulfil certain tech-
nical requirements. Details on request.

ProT=-

7.7/ CARAVANING

DUON-Portal * ~

The current and binding technical specifications can
be found at: www.duon-portal.de.

Colour advertisements:

Colour scale: European Trichromatic System.

A special agreement must be made for special co-
lours or shades which cannot be created out of the
basic colour range. Special colours will be put together
from the European Trichromatic System for technical
reasons. Slight variations in shade may occur within
normal tolerances of the offset printing process. Ad-
ditional colours can be put together from a maximum
of two primary colours (cyan, magenta or yellow) from
the European scale in addition to black (and/or white).
If the primary colour black is not used in colour ads,
this does not affect calculation of the cost of the ad-
vertisement.

Bleed advertisements, ads printed across the
gutter:

Please keep all live matter within a security range of at
least 10 mm from trimming edge. Double pages should
be supplied as double pages plus 5 mm on all sides
for trimming. For promobil (perfect binding), if texts or
important picture features run through the binding of a
double page, the middle should afford a duplication of
3 mm per page.




BOUND INSERTS

A bound insert is printed material bound into the magazine.

PAGES NON-

WEIGHT SUBSCRIBERS SUBSCRIBERS
4-page/up to 13g 96.00 118.50
6-page/up to 20g 109.00 133.00
8-page/up to 269 115.50 149.00

12-page/up to 37g 138.00 183.00

Prices for bound inserts in combination with postcards, booklets or
product samples on request.

Prices per 1000 copies or part thereof.

Other sizes and weights on request.

What you can book:
Only possible for entire circulation.

Bound insert sizes promobil

Untrimmed size: 221 x 289 mm without fold incl.

3 mm each bottom, inside and outside bleed/trim and
6 mm at the top.

Bound insert sizes CARAVANING:

Untrimmed size: 218/228 (fold) x 289 mm, incl.

3 mm each bottom, inside and outside bleed/trim and
6 mm at the top. The particulars (first fold, second fold)
must be arranged with the publisher. Live matter must
be at least 10 mm from the trimming edge. Inserts must
be supplied in untrimmed form.

Trimmed size: 215x280 mm.

Minimum paper weight:

4 pages: 100 g/sqm
8 pages: 80 g/sqm
12 pages: 70 g/sgm
16 pages: 65 g/sqm

Alle prices in € plus VAT.

BOUND-IN RETURN POSTCARD

Bound inserts with
integrated postcard incl.
printing

promobil: on request
CARAVANING: on request

Further information

about ad specials, dates and technical specifications
available on www.mps-anzeigen.de or by phone:
+49 711 182-1254.

Order and cancellation deadlines

Inserts 3 weeks before publication date. Tip-ins and
bound inserts the same as closing dates. Please order
as soon as possible and provide 5 samples along with
your order. Third-party advertisements in inserts not
possible and for bound inserts only with the agreement
of the publisher.

Delivery

at least 2 weeks before publication date. Inserts should

be machine processible, correctly packaged and pre-

pared, and list the magazine and issue they will appear
in, on exchangeable EUROQ pallets only, free domicile,
delivered to the printer:

Vogel Druck

LeibnizstraBe 5

97204 Hochberg bei Wiirzburg

GERMANY

Delivery of advertisements:

The reception of ads in the editorial section occurs
via the DUON-Portal by the VDZ-publishers at
www.duon-portal.de.

Support is available at: support@duon-portal.de
or directly by phone: +49 40 374117-50.

Classified ads for the “Markt” shall be sent only via
our website www.mps-anzeigen.de, making use of
the promobil/CARAVANING “electronic data trans-
mission”.




promobil.de

ro LJ
Erobil
Brief description

promobil.de simply provides mobile travellers with everything they need to know. The
main focus is on current, often exclusive reports on mobile homes and accessories,
trade fair dates and tourist highlights. The “Service” section covers important topics
relating to mobile homes, providing advice concentrating on such areas as vehicle
registration, insurance and tax. There is also a free index of suppliers and disposal
sites.

Target group

promobil.de users wish to travel independently and flexibly. They are particularly com-
mitted mobile home enthusiasts for whom a mobile home is a fulcrum of their lives.
For this reason, they enjoy assuming the role of opinion formers. This enables them
to become important communicators. They are frequently active in sporting terms as
well as undertaking a great deal of travelling. Their income is far above average,
which normally means they adopt generous consumer behaviour.




caravaning.de

CARAVANING

Brief description

caravaning.de serves the specific interests of caravan holidaymakers. For this reason,
the entire focus is on mobile leisure. This includes tests, presentations and market
summaries of caravans and cars and camping and leisure accessories. The “Camping-
platze” section, which features a “location of the month” and offers further tour
proposals, enjoys particular popularity amongst users.

Target group

caravaning.de users are committed to camping and frequently spend their holidays on
a campsite. They usually possess their own caravan and require reliable and high
performance vehicles to pull it as well as up-to-date camping and leisure accessories.
For this reason, they have a high degree of interest in the specific and expert product
information which caravaning.de provides.




ONLINE-PRICES L CARAVANING

ADVERTISING FORMATS SIZE(PIXELS) CPM
Banner 468x60 & 728x90 30 frequency capping

Double Superbanner 728x180 60 ... per session

Skyscraper (inkl. Sticky u. Long Sky) 120x600 & 160x600 40 ... per day

Splitscreen Ad 300x600 40 ... per multiple days
Medium-Rectangle 300x250 60 ... per runtime of campaign
Flash Layer 400x400 & individual 80

Banderole Ad 770x250 90 age, gender

Interstitial 800x600 110

Tandem Ad (Banner+Sky) see single formats 80 geographic

Tandem Ad (Layer+Banner) see single formats 100

Tandem Ad (Layer+Sky) see single formats 110 behaviour

Tripple Ad (Layer, Banner+Sky) see single formats 120

Tripple Ad (Interstitial, Banner+Sky) see single formats 150 bandwidth, time

Wallpaper see single formats 80

Expandable Banner 468 x60 > 468x180 & 728x90 > 728x270 50 *2.50 per item

Expandable Skyscraper 120x600 > 360x600 & 160 x600 > 480 x 600 60 (except FC per session and time).
Expandable Splitscreen Ad 300x600 > 900x600 60 Up to 3 targeting criteria can be
Expandable Medium-Rectangle 300x250 > individual 90 combined. Further targeting options
Expandable Wallpaper see single formats 100 are planned.

PreRoll Ad15 max. 15 seconds 90

All prices in € plus VAT.

In addition to standard banner placements we offer other advertising opportunities, such as sponsoring of specific specials, advertorials,
newsletter advertising, competitions, etc.

For further information please get in touch with:
Daniel Pfefferle, Motor Presse Stuttgart, phone +49 711 182-2013, dpfefferle@motorpresse.de

Advertising formats and prices: effective January 2012. Subject to alteration of prices.
For current ad formats and prices see: www.mps-anzeigen.de.
Minimum booking volume: € 1,500.




ProT=-

FIXED RATES mobil
Prices for a period of one month
HOMEPAGE NEWS TEST CAMPING- FAHRZEUGE SERVICE /
PLATZE RATGEBER
Superbanner 1,500 2,650 4,000 3,000 2,000 1,750
Skyscraper 2,000 3,500 5,250 4,000 2,650 2,350
Medium 3,000 5,250 7,850 6,000 4,000 3,500
Rectangle
Superbanner:
- 728 x 90 px
- Image, Flash, html
Skyscraper:
- 120 x 600 px

- Image, Flash, html

Medium Rectangle:
- 300 x 250 px
- Image, Flash, html

All prices in € plus VAT. Subject to alteration of prices.




FIXED RATES

Prices for a period of one month

HOMEPAGE NEWS TEST
Superbanner 750 1,500 2,500
Skyscraper 1,000 2,000 3,250
Medium 1,500 3,000 4,850

Rectangle

Superbanner:

- 728 x 90 px
- Image, Flash, html

Skyscraper:

- 120 x 600 px
- Image, Flash, html

Medium Rectangle:

- 300 x 250 px
- Image, Flash, html

All prices in € plus VAT. Subject to alteration of prices.

CARAVANING

CAMPING- SERVICE/

PLATZE RATGEBER
750 850
1,000 1,150
1,500 1,725




mobillife

mobillife — iPhone-App of promobil
e The Apple iPhone is growing in popularity — especially among mobile travellers.

e For this reason promobil.de has developed mobillife — a pitch database including about 4,000
pitches in Germany, Italy, Switzerland, Austria and France.

e Mobile travellers have free access to this database which includes all information about fees,
suppliers and disposal sites as well as GPS- and contact data.

e Please contact us if you are interested in the mobile advertising opportunities of mobillife.

e Contact:
Daniel Pfefferle, Motor Presse Stuttgart, phone +49 711 182-2013, dpfefferle@motorpresse.de




Motor Presse Stuttgart
70162 Stuttgart

> P.0. Box
Motor Presse Stuttgart GmbH & Co.KG
LeuschnerstraBe 1, 70174 Stuttgart
Germany

> Advertising Manager
Peter Steinbach
Phone: +49 711 182-1996
psteinbach@motorpresse.de

> Advertising Sales
Margarete Miller
Phone: +49 711 182-1260
Fax:  +49 711 182-2082
mmueller@motorpresse.de

> Advertising Online
Zeljko Berden
Phone: +49 711 182-1346
zberden@motorpresse.de
Daniel Pfefferle
Phone: +49 711 182-2013
dpfefferle@motorpresse.de

> Order Processing
promobil und CARAVANING
Andrea Fioretta
Phone: +49 711 182-1254
Fax:  +49 711 182-1027
afioretta@motorpresse.de

> Asia (excl. Japan and Korea)
Godfrey Wu, MHI Limited
1305 C.C. Wu Building
302-308 Hennessy Road
Wanchai, Hong Kong SAR
China
Phone: +852 25911077
Fax:  +852 25725158
gwu@mhi.com.hk

> Australia, New Zealand
Moira Penman
The Media Company
1/322 Military Road
Cremorne, Sydney
NSW 2090
Australia
Phone: +61 2 99095800
Fax:  +61 299095810
mpenman@themediaco.com.au

> Belgium, Luxembourg,
Netherlands
Kathy Rosseel
G+J International, Media Sales bvba
Coupure rechts 64/1
9000 Ghent
Belgium
Phone: +32 9 2350210
Fax: +32 9 2350211
guj.benelux@guj.de

> Canada
Richard Brown
Victor Brown Associates Corp.
5160 Explorer Drive, Unit 22
Mississauga, Ontario L4W 4T7
Canada
Phone: +1 905 6259631
Fax:  +1 905 6249634
r.orown@vicbrownmedia.com

> Denmark
Mark Hjortkilde
adbizz denmark ApS
Alfavej 4c, 2nd floor
3250 Gilleleje
Denmark
Phone: +45 45469100
markhjortkilde@adbizz.dk

> Greece, Cyprus
Sophie Papapolyzou
Publicitas S. A.
4, Kastorias Street
15344 Gerakas /Athens
Greece
Phone: +30 211 1060300
Fax:  +30210 6618477
info@publicitas.gr

CARAVANING

> Hungary
Tibor Saringer
spot ON media
Zsolt utca 5.
Budapest 1016
Hungary
Phone: +36 1 212 70 21
Mobile: +36 363 09 52 49 83
tibor.saringer@spotonmedia.hu

> India
Srinivas lyer
Publicitas Mediascope
51, Doli Chambers
Arthur Bunder Road, Colaba
Mumbai - 400 005
India
Phone:+91 22 61377400
Fax: +91 22 22824889
srinivas.iyer@publicitas.com

> ltaly
Rosy Pommerschein
Via Reno 2c
00198 Rome
Italy
Phone:+39 06 8554126
Fax: +39 06 85800217
pommerschein@tin. it



> Japan

Hidetada Kochi

Mediahouse Inc.

1-7-21, Hirakawacho, Chiyoda-ku
Tokyo, 102-0093

Japan

Phone: +81 3 32227811

Fax:  +81 332341140
mediahouse@mediahs.com

> Portugal
Paulo Andrade
llimitada Media Internacional

Av. Eng. Duarte Pacheco, Amoreiras

Torre 2, Piso 5, Sala 1
1070-102 Lisbon

Portugal

Phone: +351 213 853545/98
Fax: +351 213 883283
pandrade@ilimitadapub.com

> South Africa
Gisela Albrecht

Intern. Media Representatives Ltd.

P.0. Box 2179

Rivonia 2128

South Africa

Phone: +27 11 2349875
Fax:  +27 11 2349877
gisela@imrsa.co.za

> South America
Jorge Pflucker
Netcorp Media
Calle Ernesto Plascercia #166
San Isidro, Lima 27
Peru
Phone: +511 2228038/-8830
Fax: +511 2217805
jpflucker@netcorpmedia.com

> South Korea
J. G. SEO
DooBee Inc.
8th Floor, DooBee Bldg.
11-3, Jeong-dong
Jung-gu, Seoul 100-120
Korea
Phone: +82 2 37021740
Fax:  +82 2 7559860
dbi@doobee.com

> Spain
Silvia Dudda
GPS - G+J Group
C/Ancora 40
28045 Madrid
Spain
Phone: +34 91 3470100
Fax:  +34 91 3470204
sdudda@gps.grupogyj.es

> Sweden, Finland

Bradley P. Johnson

Global Business Media AB
Osterlenvigen 35

277 40 St Olof

Sweden

Phone: +46 414 3470100
Mobile: +46 70 3695008
bradley@globalmedia.se

> Turkey

Reha Bilge & Tan Bilge
Media Ltd.

Ali Sami Yen Sk. No. 2, Kat 3

34394 Gayrettepe/Istanbul
Turkey

Phone: +90 212 2758433
Fax:  +90 212 2759228
medialtd@medialtd.com.tr

> United Kingdom, Ireland

Rob Walker
Gruner + Jahr Limited

Silver House, 31 Beak Street

London W1F 9SX

United Kingdom

Phone: +44 20 74374377
Fax:  +44 20 74374378
walker.rob@guj.de

> USA East Coast
Dustin Guzowski
Huson International Media
350 Fifth Avenue, Suite 4610
New York, N.Y. 10118
USA
Phone: +1 212 2683344
Fax: +1 212 2683355
dustin.guzowski@husonmedia.com

> USA West Coast
Ralph Lockwood
Huson International Media
1999 South Bascom Avenue, Suite 450
Campbell, CA 95008
USA
Phone: +1 408 8796666
Fax: +1 408 8796669
ralph.lockwood@husonmedia.com

www.promobil.de

rtisi I I i i i
All advertising orders are processed exclusively in accordance with www.caravaning.de

our General Terms and Conditions. For the current Gerneral Terms
and Conditions, please see www.mps-anzeigen.de

www.mps-anzeigen.de
www.motorpresse-advertising.com
www.pz-online.de




